
 

 

IFAC’s Guidance on “Evaluating and 
Improving Governance in Organisations” – 
a business perspective 

Programme Code: S090921S  

Speaker 
Mr. Peter W. Greenwood, MA, FCS, FCIS 
Executive Director – Strategy, CLP Holdings Limited 

Mr. Greenwood is the Executive Director – Strategy at CLP Holdings responsible for 
supporting the CEO on matters relating to the overall strategy and direction of the 
CLP Group’s activities. Before joining the CLP Group in 1995, he was a solicitor with 
leading corporate law firms in London, Hamburg, Hong Kong and Paris. He was the 
Company Secretary and Corporate Counsel of CLP Holdings between 1996 and 
2005. 

Mr. Greenwood holds an MA degree in law from the University of Cambridge and a 
diploma in German law from the University of Tuebingen.  In 2006, he completed the 
full-time study for an MA degree in War Studies (with distinction) from King’s College, 
London University. He is a Fellow of The Institute of Chartered Secretaries in England 
and the Hong Kong Institute of Chartered Secretaries as well as a solicitor in England 
and Wales and in Hong Kong, and an avocat in France. 

Date Monday, 21 September 2009 

Time 6:30 p.m. – 8:00 p.m. 

Venue Hong Kong Institute of CPAs Training Centre, 27/F., Wu Chung House, 213 Queen’s 

Road East, Wanchai, Hong Kong 

Enrolment fee HK$190 for HKICPA member or student; and IA/HKIAAT’s member or student 

 HK$180 for online enrolment 

 HK$330 for non-member 

Language  English 

Format Seminar 

Subject / Level Corporate Governance, Risk Management /  

Intermediate - for delegates who have prior knowledge of the subject area 

Target Audience Professional accountants, finance managers and internal auditors 

CPD credit 1.5 hours 

  

About the programme  

IFAC’s International Good Practice Guidance on “Evaluating and Improving Governance in Organisations” was issued 
in February 2009. Whilst the Guidance is certainly detailed, this seminar will examine what it actually means, the 
issues it addresses (or leaves unaddressed) and whether it’s relevant, important or useful from a practical business 
perspective. 

 

 


